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STRENGTH
A well-known African proverb states that “If you want to go fast, go alone. If 
you want to go far, go together.” BIOQuébec recognizes that there is strength 
in numbers, which is why it is showcasing and celebrating its collaborations and 
partnerships in its 2017-2018 review.

As a leader in the province’s biotechnology and life sciences industry, BIOQuébec 
doesn’t only provide opportunities for stakeholders to meet and discuss issues; 
it also takes action to generate concrete results in terms of representations, 
networking, and benefi ts for its members.

One word comes to mind when reviewing BIOQuébec’s activities this year: 
strength. The strength of committed individuals, businesses, and organizations 
working towards a shared goal – that of fostering their communal development 
– and the strength of an entire sector that is helping to grow Québec’s economy. 
Without your presence and your participation, none of this would be possible. 
Thank you to one and all.

BIOQuébec is proud of the results obtained from combining its resources with 
those of an entire ecosystem dedicated to improving everyone’s health and 
quality of life.

Anie Perrault LL. L, ASC
Executive Manager

Martin Godbout, O.C., Ph. D.
Board President
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“STRENGTH IS WORTH NOTHING WITHOUT 
COUNSEL AND WITHOUT SPIRIT.”  

Proverb attributed to Tito Livio Burattini (1657)
An Italian philosopher with an interest in science, inventions, 

machines, mathematics, physics, and economics.

As the industry’s focal point in the 
province, BIOQuébec consists of 
administrators, employees, and 

high-level partners with 
complementary backgrounds.
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MISSION VISION
BIOQuébec is committed to supporting the growth of 
Québec’s biotechnology and life sciences industry, which 
creates wealth and specialized jobs, is focused on innovation 
and marketing, and is dedicated to improving everyone’s 
health and quality of life.

To position Québec, on an international scale, as an 
undeniable key player in the biotechnology and life sciences 
fi eld.
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Martin Godbout, René Lallier, Pierre Falardeau, 
Michel Fortin, and Maha Katabi.

AUDIT
Élizabeth Douville, Michel Fortin, and Frédéric 
Leduc.

CONTRACT RESEARCH 
ORGANIZATIONS (CRO)
Fadi Achkar, Pierre Arandyelovitch, Vatché 
Bartekian, Hani Kabbara, Michèle L’Allier-
Davies, Catherine Lamontagne, Roberto Lara, 
Frédéric Leduc, Anie Perrault, Suzie Talbot,  
Mario Tanguay, Yohan Tessier, Peter Ross, Yves 
Roy, and Glenn Washer.

MAJOR EVENT
Pierre Falardeau, Michel Fortin, Martin Godbout, 
Maha Katabi, Jean-Frédéric Lafontaine, Frédéric 
Leduc, and Anie Perrault.
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overview of
MEMBERS

The network’s strength comes from the critical mass of its members and their representativeness, 
two elements which are highly valued by BIOQuébec.
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Highlights
From year to year, BIOQuébec focuses on strengthening the biotechnology 
and life sciences industry through many growth initiatives, rewarding 
collaborations, and signifi cant partnerships which serve to highlight its 
members’ developments and successes, and to promote and showcase the 
life sciences sector.
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HIGHLIGHTS

JULY 2017
BIOQuébec questions its members about their level of satisfaction, their 
expectations, and their needs.

AUGUST
International exposure in the Swiss-Canadian Chamber of Commerce’s Bio 
Business magazine.
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BIOQuébec’s AGM and annual dinner attended by Jean Charest, former Québec 
Premier.

OCTOBER

SEPTEMBER 
Biotechnology lecture for McGill University students.

L’innovation au Québec, c’est dans notre ADN! public awareness campaign 
launched on social media during Biotech Week.



HIGHLIGHTS

JANUARY 2018
Adoption of BIOQuébec’s 2018-2020 strategic plan.

Intimate interview with Dr. Fernand Labrie at the annual BIOQuébec lunch-
conference hosted by renowned journalist Esther Bégin.

FEBRUARY
Meeting with young biotech and CRO leaders to learn about their specifi c 
concerns, in preparation of meetings with provincial politicians.

Political representations to members of the Liberal government, the Coalition 
Avenir Québec, and the Parti Québecois.
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Partner of the 2017 Québec City Healthcare Industry Forum, during which 
BIOQUébec co-sponsored the “Health Innovations and the Public: The Urgency 
of Creating a Bridge Between the Two” panel in the presence of Pierre Lavoie 
(co-founder and Vice-President of the Grand défi  Pierre Lavoie), Michel Rochon 
(science journalist), and Étienne Crevier (CEO of BiogeniQ).

DECEMBER

More than 250 attendees participated in a holiday cocktail hosted by BIOQuebec 
and Biotech City.

Presentation of the life sciences award, which was created 3 years ago by 
BIOQuébec, during ADRIQ’s Gala des Prix Innovation.

NOVEMBER



HIGHLIGHTS

MAY
Launch of a fundraising campaign in partnership with L’actualité magazine 
for the promotion of the L’innovation au Québec, c’est dans notre ADN! public 
awareness campaign.

Meeting with Paul L’Archevêque, recently appointed by Québec’s Minister of 
Health and Social Services as head of the Health and Social Services Innovation 
Bureau as part of the government’s commitment to its life sciences strategy.

JUNE
Active involvement in Québec’s BIO2018 mission, particularly through 
the organization of an exclusive visit to Sanofi -Genzyme for BIOQuébec 
members and a Québec/Massachusetts expert panel : How can big data-based 
partnerships help speed up health discoveries?   

Updates on the life sciences industry profi le and the database available to 
BIOQuébec members.

7

Promotion of BioTalent Canada’s Mapping Potential – Profi les of Canada’s 
Biotech Frontiers report; BIOQuébec contributed to the section on Québec.  

Launch of the update of the study on contract research organizations in 
collaboration with the MESI, Montréal InVivo, and CATALIS Québec.

APRIL

MARCH
Attended MassBio’s AGM as part of the partnership agreement between the 
two networks.

Partner in Québec International’s Conférences à succès lecture series, which 
featured the history of Feldan Therapeutics this year.



agent of 
CHANGE

With the support of its members, BIOQuébec carries out strategic actions of 
representation and initiates strong partnerships to improve the ecosystem 
in which it and its members evolve.
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agent of change

with POLITical authorities
Life Sciences Promotion Network
The Réseau de promotion des sciences de la vie (a life sciences 
promotion network), created following a recommendation made by 
the government of Quebec’s life sciences working group, has as 
its mandate the coordination of the sector’s promotional initiatives 
around the world.

Since the group’s inception to December 2017, BIOQuebec was 
responsible for spearheading this network, which brings together 
the key players from all sectors of the province’s life sciences 
industry. During that time, NATIONAL, a public relations fi rm, 
developed a plan to promote the industry internationally.

In the coming months, the Réseau, currently chaired by MEDEC’s 
Benoit Larose, will be actively seeking to retain the services of 
someone to implement the recently adopted plan. It should be 
noted that BIOQuébec remains responsible for the administration 
and management of the Réseau, although it no longer assumes its 
leadership.  

Awareness of the Industry’s Issues
BIOQuébec contributes to bringing information and awareness 
to elected government offi  cials and public administrators on both 
provincial and federal levels.

Ongoing Collaboration
BIOQuébec works with the administrative team from the Ministry 
of Economy, Science, and Innovation (MESI) throughout the 
year. Each joint project is an additional opportunity to enhance 
our understanding of our respective objectives and of issues of 
importance to each of us. 

This past year, BIOQuébec collaborated with the MESI to update 
the profi le of contract research organizations (CROs) and on 
diff erent missions, such as the Québec delegation which attended 
Boston’s BIO International Convention in June.

Letters  
On behalf of its members, BIOQuébec also lent its voice to 
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important position statements with other key life sciences 
industry stakeholders, namely, the Patented medicines regulation 
(10/2017), the Conseil d’examen du prix des médicaments 
brevetés (Federal 01/2018 and provincial 02/2018).

Ad Hoc Meetings
In preparation for the upcoming provincial elections, BIOQuébec 
initiated meetings with the main political parties, namely the 
Québec Liberal Party, the Coalition Avenir Québec, and the Parti 
Québecois. We made contact with each party’s elected member 
assigned to our industry.

These meetings were an opportunity to advise the parties of three 
main concerns: fi nancing for young biotechs in pre-clinical trial 
stages and those that are nearing or have already, begun Phase 
1 clinical trials, supporting the growth of CROs, and access to 
SR&ED tax credits.



agent of change

among the INDUSTRy and 

the business community
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Awareness of members’ issues
BIOQuébec actively participates in fostering the health of the life 
sciences ecosystem through strategic collaborations that support 
the development, promotion, and expansion of its members and of 
the industry. 

National Partnerships
In addition to collaborating with BIOTECanada, BIOQuébec works 
closely with BioTalent Canada on labour-related issues. BIOQuébec 
also participates in promoting this organization’s subsidy programs 
and contributed to the Mapping Potential – Profi les of Canada’s 
Biotech Frontiers report’s section on Québec.

International Partnerships
We have ongoing partnerships with Health Valley (Switzerland) 
and MassBio (U.S.A.) Our collaboration agreement with MassBio, 
fi nalized last year, led to a dozen Québec businesses attending 
our Massachusetts partner’s annual general meeting as well 
as MassBio’s contribution to the success of the panel organized 
by BIOQuébec that was held in Boston during BIO2018.

A partnership with  Biotech Finances (France) led to the publication 

of this European publisher’s fi rst Biotech Finances edition of a 
Biomap Québec.
 
This printed map is a business development tool which lists 
organizations, their upper management, number of employees, and 
other relevant information in a visually appealing manner. 

After receiving the map with their renewal packet, our members 
notifi ed us of their interest in having an electronic version of such 
a map. After considering several options, BIOQuébec entered into 
a partnership agreement with Montréal International to create a 
web-based interactive map, which is scheduled for release in the 
coming months.



AGENT OF CHANGE
BIOQuébec creates, participates in, and collaborates with its partners in organizing 
several events designed to promote and provide exposure for the industry:

27th Gala des Prix Innovation of ADRIQ
  Partner and initiator of the life sciences innovation award

  Québec International’s Conférences à Succès series
  Main partner

  Canada Talks Pharma 2017 and 2018
  Promotional partner

  Biotechnology lecture for McGill University graduate     
  students

  BIOMARINE Business Convention
  Panel host

  WIB Conference

  BIOMED Finances
  Partner and co-presenter with Pharmed
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  BioConnect Montréal – From Bench to Bedside
   Promotional partner

  The Art of Leadership business lecture
   Promotional partner

  Québec City Healthcare Industry Forum – Québec International
  Co-presenter of a panel with Génome Québec

  Pharmacolloque – Conference and networking with life  
  sciences students

  MassBio’s Annual General Meeting

  BIOCRO – Pharmed CRO 
   Main partner

  BIO International convention
   MESI partner



industry

voice
One element of BIOQuébec’s mission is to have Québec’s biotechnology and 
life sciences industry recognized and supported by the community at large 
for its contribution to the province’s economy and social system. When 
joined together, our members’ voices are louder and stronger.
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industry voice

awareness campaign
The L’innovation au Québec, c’est dans notre ADN! public awareness campaign, launched in the fall of 2016, continues to showcase 
the life sciences industry across Québec.

BIOQuébec designed this campaign, in collaboration with more than ten life sciences industry partners, to increase Québecers’ 
awareness of the strategic importance of stimulating and developing the health innovation sector, which contributes to the 
growth of the province’s economy and to improvements in public health.

While the scope of this campaign covers mainly Québec/Canada, almost a quarter of the microsite’s visitors are from countries on all fi ve 
continents, providing international exposure for Québec life sciences innovations.

While no specifi c budget had been allotted to promoting this campaign between July 2017 and June 2018, BIOQuébec took the 
initiative to showcase the campaign on its own digital platforms during Biotech Week.
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Life sciences took center stage this fall with L’actualité magazine

In March this year, BIOQuébec partnered with L’actualité to promote Quebec healthcare 
innovations during the upcoming provincial electoral campaign, which will take place 
from early August to early October.

BIOQuébec is calling on the life sciences ecosystem to make this campaign a success: 
every contributor who donates $1 000 or more will be rewarded with an annual 
subscription to L’actualité, both hard copy and digital. Many of our members have 
already contributed to this initiative, namely COREALIS Pharma, Diex Research, Endo-
ceutics, Prevtec Microbia, Sherbrooke Innopole and Teva Canada Innovation. 

Join the movement today by visiting our website at 
www.bioquebec.com!



industry voice

digital presence

These are the main articles featuring BIOQuébec:

July 8th 2017 - Les Aff aires
Une entente de collaboration signée entre BIOQuébec et MassBio

July/August 2017 – BioBusiness
Regional Profi le Opportunities Abound 

October 26th 2017 – TVA Nouvelles
Le grand retour des biotechs au Québec

October 27th 2017 – Journal de Montréal 
Le grand retour des biotechs au Québec 

December 6th 2017 – L’Écho de Laval
Réseautage réussi « dans la noirceur » lors de l’événement 
de fi n d’année des sciences de la vie
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BIOQuébec continues to promote and provide information about its 
network by sharing news from the industry and its members 
and producing relevant content for its various digital 
platforms so that both groups can benefi t from increased 
exposure as a result.

It also sends out a newsletter containing network highlights to 
almost 900 readers monthly. In addition, news from its members 
and the life sciences industry at large are shared in a monthly 
newsletter, which is only available to BIOQuébec members.

BIOQuébec is active online, namely:

On its website – www.bioquebec.com
On LinkedIn – @BIOQuébec
On Twitter – @BIO_Qc
On Facebook – @BIOQuebec
On YouTube - @BioQuébec

in the news



member
SERVICES

“Coming together is a beginning; keeping together is progress; working 
together is success.”

This quote by Henry Ford refl ects the approach taken by BIOQuébec, the 
association of biotechnology and life sciences organizations, as it seeks to 
celebrate the strength of a mobilized industry.
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member
SERVICES

Being a BIOQUÉBEC member  means:

Reducing your expenses and increasing your effi  ciency through 
agreements with our partners, which include, among others, human 
resources, laboratory supplies, travel, and training services.  

Discovering new business prospects and sharing information about your 
own opportunities through the network.

Establishing relationships with key people with the help of our team 
members and administrators.

Finding clients and potential partners contact information through our 
Member Directory, which also provides information on suppliers and 
others across the entire life sciences value chain.

Sharing your challenges by representing the network on an advisory 
committee.

Making your organization’s voice heard through BIOQuébec’s meetings 
with opinion leaders and public administration policymakers. 
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Your organization’s management and 
operations

Improving the current business 
environment and government policies

Networking and business development

BIOQuébec off ers three levels of support to its members:
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A Practical Guide for Members
With their most recent renewal, members received a
 practical guide designed by BIOQuébec to help them:  

- Maximize the added value of their BIOQuébec membership;
- Increase their organization’s exposure within the network;
- Develop their business;
- Manage their member account and its various settings.

This digital document, provided to all members when they
renewed their membership, includes detailed procedures,
the list of our 14 partners, and information on each 
specifi c off er available to members. 

Enhanced Partnership Agreements

The network’s evolution can be attributed to the development and improvement of partnerships that provide access to services and exclusive 
discounts. Here is a list of partners off ering discounts to BIOQuébec members:

member
SERVICES
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Members’ evaluation
The members’ satisfaction survey was part of the 2015-2018 strategic plan. Members were asked to answer sixteen questions designed 
to evaluate their satisfaction and better identify their needs and expectations. By responding to the survey between July and September, 
organizations obtained a $25 discount on the registration fee for the AGM. Seventy-three individual organizations took part in the survey, 
which represents a 70% participation rate.

- 91%  are satisfi ed with the quality/price ratio off ered by BIOQuébec; 
- 85% are satisfi ed with the current membership subscription and renewal procedures;
- 74% agree that, in the past 2 years, BIOQuébec has fulfi lled its role towards their organizations as a life sciences and biotechnology network.

Members Want to Do More
Should the results for ‘very important’, ‘quite important’, and ‘occasionally important’ be combined, the overall level of interest would be more 
than 70%, with some actions garnering an 85% interest level. Two examples of actions are expressing their point of view in a committee 
devoted to a specifi c issue (respondents indicated these issues were ‘very important’ or ‘quite important’ to 61.3% of them) and participating 
in developing networking activities (58.7%).

Results Integrated into the Strategic Plan
Members suggested several specifi c actions to increase the value of BIOQuébec’s projects, products, and services. Some are easy to imple-
ment, such as providing members with a list of an event’s participants, while others will take more time to execute, such as establishing a 
rapport with the Minister of Health and Social Services.

These results were also used as a base for the development of the 2018-2020 strategic plan, which was ratifi ed by the board of directors 
in early 2018.

member
SERVICES

BIOQuébec’s most important product or service according 
to its members is its members’ exposure plan. BIOQuébec is 
proactively working on maintaining and improving its current 
off er by off ering exclusive visibility plans and by sharing its 
members’ news through its many communication outlets.

Recognizing and promoting Quebec health innovations is 
BIOQuébec’s most valued project according to its members. 
Therefore, BIOQuébec will continue promoting its L’innovation 
au Québec, c’est dans notre ADN! public awareness campaign 
about Quebec’s life sciences industry.



financial
summary

BIOQuébec has reached cruising speed thanks to continued contributions 
and eff orts to diversify its revenues while supporting promising projects for 
the industry. The network is staying the course towards the sustainability 
of its activities.
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financial summary
The following statement of fi nancial position as on June 30, 2018 and the statement of operations for the year ended on 
June 30, 2018 are provided for information purposes only and do not replace BIOQuébec’s audited fi nancial statements, 
which you can view by clicking here. The fi nancial statements were audited by Blain, Joyal, Charbonneau / S.E.N.C.R.L. 
Professional Chartered Accountants and were subject to a unqualifi ed auditor’s report on September 12, 2018. 

statement of financial position
As at June 30, 2018 with the comparative information from 2017

2018 2017
$ $

ASSETS
Short term

     Cash Balance 242 224 276 279

     Accounts Receivable 51 026 3 167

     Repaid Expenses 35 953 11 161

329 203 290 607

Tangible Assets 21 1 209

Website 6 460 8 260

Security Deposit 2 000 2 000

337 684 302 076

LIABILITIES
Short term

     Accounts payable 58 208 42 692

     Deff ered Contributions 233 842 213 976

292 050 256 668

Net Assets

     Net Assets Invested in Fixed Assets 6 481 9 469

     Unrestricted Net Assets 39 153 35 939

45 634 45 408

337 684 302 076
20



financial summary

statement of operations
For the year ended on June 30, 2018 with the comparative information from 2017

2018 2017
$ $

PRODUCTS
Sponsorships 23 258 23 258

Activities 115 422 109 597

Membership Fees 332 143 342 008

Other Income 1 795 205

Interests 787 22

Sub-lease Income - 1 750

Royalties 14 263 8 799 

487 668 485 639

EXPENSES
Activities 133 108 115 397

General Administrative Expenses 306 832 285 189

Congress 5 103 1 425

ADRIQ Gala 7 500 7 500

Memberships and Subscriptions 31 911 35 500

Amortization of Tangible Assets 1 188 1 052

Amortization of Website 1 800 2 214 

Loss on Disposal of Website - 12 722 

487 442 460 999

EXCESS (INSUFFICIENT) OF REVENUE OVER CHARGES 226 24 640
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Thanks to our  
annual  partners 
for their  support!
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as well as our affinity partner



And THANKS TO all our
BIOQUÉBEC members!


